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A pre-heatwave intervention 
story with 5 key messages.

Teacher reads a physical story OR 
plays an animated video.

Intervention

Assessment Results

4 schools in Hampshire, Key stage 1
5 control classrooms (no story), 6 physical story, 7 animated video, n= 474 pupils

17/06/2025 UK HSA yellow heat-health alert issued
19/06/2025 UK HSA amber heat-health alert issued
19/06/2025 UoS asks schools to run the storytelling intervention
20/06/2025 and 23/06/2025 UoS visit schools to assess impact of storytelling

Each child chooses 5 stickers (from 13 options) to represent 
‘My day’ and ‘My better day’

‘How I feel at the moment’ 7 point Thermal Sensation Vote 
(TSV) compared with classroom temperature observations.
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‘too hot!’ sticker choices correlate 
with Thermal Sensation Vote (TSV).

‘My better day’ action ‘Drink cold 
water’ shows statistically significant 
difference between control and 
intervention classes.
chi-squared test, p<.05 for ‘Drink cold 
water’ sticker option position 1 or 2.

Physical story children, 3.9 times more 
like to select ‘Drink cold water’ than 
the control children. Video story, 2.6 
times more likely than the control 
children.

Both video and physical storytelling 
approaches appear effective as 
messaging for Key stage 1 pupils.
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